ALUMNI STORY

CAREER
DESCRIPTION
Market research analysts perform
research and gather data to help a
company market its products or
services. They gather data on
consumer demographics,
preferences, needs, buying habits
and evaluate them using statistical
techniques and software. Their aim
is to interpret what the data means
for their clients and forecast future
trends. They often make charts,
graphs, and other visual aids to
present the results of their research.

FACTS &
FIGURES
• Number of Jobs in 2018: 681,900*
• Job outlook: 20% (2018-2028)*
• Starting salary: $48,593 /yr*

CATHERINE KROL ‘17

HOW TO START
1. Connect with Beloit alumni in market
research careers
2. Pursue internships in market research
3. Join Belmark Associates (student-run
market research firm under CELEB)
4. Take courses in quantitative and
qualitative research methods (e.g.,
Marketing Research Workshop)
5. Consult with faculty (Diep Phan,
Jermaine Moulton)

SOFT SKILLS

• Mid-career salary: $62,150/yr*

• Cability to cope with fast-paced and
pressured work

• Typical Entry-Level Education:

• Accuracy

Bachelor’s Degree

*Data taken from Forbes, GlassDoor, PayScale, and the
Bureau of Labor Statistics

• Strong attention to detail and a strong
analytical mind
• Ability to notice patterns within
statistics

Catherine is an International Political
Economy major and currently working
as a Research Associate at
Euromonitor International, a
strategic market research firm. Her
main research is in the Latin American
region for the beverage and tobacco
industries. Her methods, both qualitative and quantitative, are based on
secondary sources such as consumer
reports, trade press, annual reports,
etc. From that, she can understand
and predict the direction of the underlying trend in order to write
strategic briefings.
Communication is a key factor in
Catherine’s job. Besides conducting
research, she has daily online meetings with other analysts all over the
country, answers inquiries from
clients, and reviews trading with
industry professionals.

“

BE WILLING TO
LEARN,
CONSTANTLY
LEARN, AND

BELOIT COLLEGE
ALUMNI CAREERS

“

RE-LEARN.

Sian Cunningham ‘16
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Sian works at Kerry Group as a
Marketing Insights & Strategy
Specialist. She double majored
in Chinese Language and Culture,
and International Political Economy. She is responsible for bringing
together data sources to create
stories that have a strategic impact not only on the company but
also on clients. She uses software
to analyze and visualize data to
uncover consumer and market
insights. Sian advises students to
take advantage of the resources
on campus, especially the Duffy
program where she was able to
turn her internship at Kerry into
her current full-time job

MARKET
RESEARCH

